Company 
Business Name 


Business Address 


Contact Person Name 


Contact Mobile No 


Contact Email ID 
Finance Contact Name 


Finance Contact No 
Finance Contact Email 
GST No. 

PAN Number 


Publisher Bank Details: 


Beneficiary Name 
Bank Account Number 
IFSC Code 
MICR Code 
Swift Code 


Campaign Details 


Advertiser Details 

cairobestever 


122 helmya 

cairo 

Egypt 

cairobestever 


+201140935197 


cairobestever@gmail.com 

cairobestever 


+201140935197 

cairobestever@gmail.com 


fldmobly{om} 


Publisher Details 

HARSHITll\JF0 SOLUTIONS PVT. LTD. 


Registered Address: E-36/304, Jawahar Park, 
Laxmi Nagar, Vikas Marg, Delhi-110092 

Corporate Address: 4/55 Sit 4, Sahibabad 
Industrial Area, NearA2Z Car Solutions, 
Ghaziabad, Uttar Pradesh -201010 _ 

Mohd Adi I 


+918527992871 


adil@admobly.com 
Dheeraj Jha 


0120-4157932 
finance@admoblv. com 


0 7AAD CH1778A1ZV 

AADCH1778A 


HARSHIT INFO SOLUTIONS PVT. LTD, 

915020031205028 _ 

UTIB0000055 

110211010 

AXISINBBQ55 


Currency 

Bank 

Branch and 
Address 


Axis Bank Ltd 
SwasthyaVihar Branch, 

C-58, Preet vihar, Main Vikas 
Marg, New Delhi-110092 


App/Campaign Name 


PaymentTerms 

App URL AP 


Budget (Total Cap) 

Daily Cap 

Start Date 

targetingGEO/Device/Other 


End Date 

Specific Requirements - KPI 


Sign: 

Sign: _ 




Name: Cairobestever 
Title: Media Buyer _ 

Date: 15/May/2018 

(Advertiser) 


Name: Jaswinder Kaur _ 

Title: BusinessDevelopmen t 

Date: _ 14S/May/2018 _ 

(Publisher) 


BYSIGNING ABOVE AND/OR USING THE PUBLISHING, YOU AGREE TO ALL TERMS MENTIONED BELOW 


Representations and promises made by sales representatives are not binding or valid unless accepted inwriting bv Harshitlnfo 


Solutions Pvt Ltd. This Agreementshallbe binding only when signed bv both parties, 




























STANDARD TERMS AND CONDITIONS FOR INTERNET ADYERTISINGFOR XEDIABUYS ONE 

YEAR OR LESS 


between a publisher and a network, or direct advertiser buys with publishers. 

DEFINITIONS 


Ad’ means any advertisement provided by Agency on behalf of an Advertiser. 
'Advertiser " means the advertiser for which Agency is the agent under an applicable 10. 
“Advertising Materials” means artwork, copy or active URLs for Ads. 

IL 33 

such entity. 


sold on a cost per acquisition basis. 

"CPC Deliverables” means Deliverables sold on a cost per dick basis. 

“CPL Deliverables” means Deliverables sold on a cost per lead basis. 

CPM Deliverables” means Deliverables sold on a cost per thousand impression basis. 

U TS LL W 

actions). 

Sites for the benefit of Agency or Advertiser. "Media Company" means the publisher listed on the applicable 10. 

"Media Company Properties” are websites specified on an 10 that are owned, operated, or controlled by Media Company. 

which Media Company has a contractual right to serve Ads. 


to appear), other editorial or advertising policies, and Advertising Materials due dates. 

Cl 77 

and or attorney. 

“Site”or "Sites” means Media Company Properties and Network Properties. 

Terms means these Standard Terms and Conditions for Internet Advertising for Media Buys One Year or Less. Version 3.0. 

il :? 

a r? 

will serve and or track Ads. 

L INSERTION ORDERS AND INVENTORYAVAILABILITY 


a. 


requirements, and specifications concerning ownership of data collected. 


b. 






Agency. 


c. Revisions . Revisions to accepted I Os will be made in writing and acknowledged by the other party in writing. 

HAD PLACEMENT AND POSITIONING 


a. 


approved by Agency in writing. 


b. 


for any affected Ads delivered after such modification. 


c. 


good faith within five (5)business days ; immediately cancel the remainder of the affected placement without penalty. 


d 


to provide the remedy specified below to Agency with respect to violations of 


in potential violation of the Editorial Adjacency Guidelines. 


terms of use. 




HL PAYMENT AND PAYMENT LIABILITY 


a. 


Company in collecting payment from the Advertiser or obtaining Advertiser's consent to dispense funds. 


prorated distribution of delivery over the term of the IO r as specified on the applicable 10. 

b. 

do so five (5) business days after providing such notice. 

c. 

* 

joint or several, except as specifically set forth in this Section III(c) and Section X(c). 

Agency agrees to make every reasonable effort to collect and clear payment from Advertiser on a timely basis. 
Agency’s credit is established on a client-by-c:ient basis. 

on the Site due to such non-clearance if such other advertisers’ credit is not in question. 


pursuant to the 10. 

If Advertiser’s or Agency’s credit is or becomes impaired, Media Company may require payment in advance. 

IV. REPORTING 

a. 

delivery. 

b. 


other variables asmay be defined on the 10 {eg ., keywords). 


reasonably rely on it, subject to provision of Media Company’s invoice for such period. 




c. 

specified Agency may initiate make good discussions pursuant to Section VI, below. 


or absent such knowledge, within 180 days of delivery of all Deliverables. 

V. CANCELLATIOX AM) TEKMEVATIQX 


thereof, as follows: 
i 

responsible for the first six (6) days of those Deliverables. 

ii. 

some non-guaranteed CPM Deliverables. 

iii. 

cancelable sponsorships. 

iv. 

** r: 


such Custom Material within 30 days from receiving an invoice therefore. 


with such breach upon written notice. 

c. Short Rates . Short rates will apply to cancelled buys to the degree stated on the 10. 

VL MAKE GOODS 

a. 


Terms. 


b. 






without the prior written consent of Agency. 


c. 


make goods are not available. 


\H. BOM'S IMPRESSIONS 

a. 


with over delivery by more than 10% above such guaranteed or capped levels. 


b. 


for any additional Deliverables above any level guaranteed on the IO. 

m. FORCE MAJEUKE 

a. 


default or delay. 


b. 


have been due and paid without such condition, 

c. 

right to cancel the remainder of the IO without penalty. 

IX. AD MATERIALS 


a. Submission . Agency will submit Advertising Materials pursuant to Section 11(c) in accordance with 

Media Company 7 s then-existing Policies. Media Company 7 s sole remedies for a breach of this provision are set 

forth in Section V(c). above. Sections IX (c) and (d). below, and Sections X (b) and (c), below. 


b. 


Section IX(a) but fails to commence a campaign on the IO start date. 






efforts to acquire mutually acceptable alternative Advertising Materials from Agency, 
d 

business days of its receipt of such Advertising Materials. 

e. 

T 

any written instructions provided on the IO. 

f. Ad Tags . When applicable. Third Party' Ad Server tags will be implemented so that they are functional in all aspects. 
& 

regarding the existence or content of these Terms or an IO without the other's prior written approval. 

X INDEMMFICATIOX 


specifications, materials, or information provided by the 


such targeting. 


b. 


Media Company in accordance with these Terms or an IO. 


c. 


from Losses resulting from (i) 

breached its express. Agency-specific obligations under Section XII. 


d 




any obligation or liability on an indemnified party(s) without its prior written consent. 


XL LIMITATION OF LIABILITY 


even if such party has been advised of the possibility of such damages. 


xn: NQX-DISCLQSURE. DATA USAGE A>D OWNERSHIP. PRIVACY AXD LAWS 


a. 

•tt T? 


it 


it 


* ? 


and non-use obligations at least as protective of Confidential Information as are those in this section. 
Recipient will not use Discloser s Confidential Information other than as provided for on the 10. 


b. 


it 


r? 


necessary to protect such information from public disclosure. 


c. Additional Definitions. As used herein the following terms shall have the following definitions: 


individual users that such collection is solely on behalf of Advertiser. 


ill 


targeting information 


number of impressions, interactions, and header information), but excluding Site Data or 10 Details. 


iv. 


Media Company Site other than User Volunteered Data. 


v. 


'"Collected Data” consists of 10 Details, Performance Data, and Site Data. 





purposes other than performance of the 10. 


campai gns of numerous Advertisers and precludes identification directly or indirectly, of an Advertiser, 
d Use of Collected Data. 


Details or Site Data: (B) disclose 10 

Details of Media Company or Site Data to any Affiliate or Third Party except as set forth in Section XII (d) (iii). 


(B) use or disclose any User Volunteered Data in any manner other than in performing under the 10. 
iii. 


otherwise set forth in the 10. 

e. 

forth on the 10 and signed by both parties, 
f 

grounds for immediate cancellation of the 10 by the other party, 
g- 

the 10. 

L 


Repurposing), 


Companies on behalf of such clients or potential clients, for the purpose of media planning. 

XTTT. THIRD PARTY AD SERMX'G A M? TKACKI> G(App iicabie if Third Party Ad Server isused) 

a. 


consent. 


under an IO (“ControllingMeasurement 1 ') will be determined as follows: 

L 

certified as compliant with the LAB AAAA Ad Measurement Guidelines (the “L4B/AAAA Guidelines 11 ). 





such interface in the timeframe set forth in Section XIII(c) ; below. 


in. 

otherwise agreed by Agency and Media Company in writing. 


c. 


each 10 is not necessary', 
d 

faith effort to facilitate the reconciliation has been made, Agency reserves the right to either: 
i 

measured by the Third Party' Ad Server, or 

iL Pay invoice based on Controlling Measurement-reported data, plus a 10°o upward adjustment to delivery', 
e. 

their respective ad delivery' measurement methodologies with regard to compliance with the LAB AAAA Guidelines, 
f 


provided by a Third Party'. 

& 


will result in Media Company owing a make good to Agency. 


XIY. MISCELLAXEOrS 



a. 


specified on the 10 and subject to these Terms, including any applicable Policies. 

b. 

parties hereto and their respective permitted transferees, successors, and assigns. 

c. 

counterparts, each of which will be an original, and all of which together will constitute one and the same document, 
d 


and remedies hereunder are cumulative. 


e. 


copy to the Legal Department. All notices to Advertiser will be sent to the address specified on the 10. 

f. Survival . Sections III, VL X, XI, XII, and XIV will survive termination or expiration of these 

? 

Materials and Ad tags upon termination of these Terms. 

& 

the interpretation hereof. 

XV. TAXES APPLIC ABLE 

Invoices will be raised with addition of taxes and levies as applicable from time to time as per Government of India 
regulations. 



" fo bej t et/eK 




